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Preparations are already und#&Anwwessanfior
2020. And now is your opportunity to get a jump start on our new partnership
opportunities that are sure to strengthen and deepen your exposure to our
audience.

We have our pulse on the hottest topics in employee benefits i from healthcare
and retirement to wellness and engagement i and keep over 2,000 professionals
informed with more than 35 premier, educational programs annually that high-
light regulations, changes, strategies, trends and innovations.

We look forward to speaking with you and hearing more about your marketing
objectives. And as always, we are happy to work with you to recommend the
best channel to maximize your partnership dollars.

PatriciaHoupt

Patricia Houpt
Executive Director

Connect. Promote. Brand.

N E E B Gadested and tenured staff, together with seasoned executive volunteers
from the benefits community, provide your marketing team with strategic ideas to
help you connect to targeted industry professionals. Through the promotion of
your ¢ 0 mp a thqughsleadership, product and/or service offerings, NEEBC can
elevate your brand message and impact. Our partners benefit from:

A Direct access to key benefits decision makers

w Thought leadership opportunities

A One-on-one conversations, meetings and networking

A Opportunities to develop key relationships

A Becoming part of an established community of employee benefits professionals
A Promotional positioning and building awareness of current/new offerings
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GLENN HASKELL, BENEFITS MANAGERT NEW BALANCE, EXPLAINSVHY
NEEBOMEMBERSHIPSVITALTO HISSUCCESS:

fINEEBC s the 6 gtooofanizatiorfor professionatlevelopmentn employedenefits. Theyprovide
timelyandhigh-qualityprogransthat coverthe entirerangeof employeebenefitissuesro
to 401(k),andthe networkingopportunitiesareof greatvalue.It iswonderfulgetti

know fellow benefit professiona who share the samehallenges
solutionsand resourceslf you are responsiblefor the adminis
needo be a memberof NEEBCoO



Corporate Partnership Opportunitissound visibility)

Benefits Titanium Platinum Gold Silver
[ ]
— Mission-Based Remark® conferenceaudience 3
' Option to Presenscholarship
{"" Exclusive Greetergelcome attendees and assist
% with checkin 3
“ 20th AnniversaryWIPLoungewhere attendees ABC Co
mem relax, meet with peers, enjoy beverages andWi-Fi | 20th Anniversary
at BestPracticesConference Loung
L .
[" Introduce Speakerat a majorconference Intro Keynote Intro Session
2m&  Opportunity to Attend Program Committee 3 3
'H E planning session (in person or conference call)
Thank You AdeaturingMissiontbased quote from | CorporateMission . .
sponsor logoin The BostonGlobe & Titanium Logo Platinum Logo Gold Logo Silver Logo
Printed Materials at Major Conferenceisicluding Wel Missi
Health Insurance Markeédutlook Employee elcome, MISSION| —\yiesion Quote ,
BenefitsSummit& TradeshowWashingtorUpdate | QUOte &Titanium Platinum Logo Gold Logo Silver Logo
Best Practice€ongrence Logo
Signagdo includelgrge signs at registration, Titanium Logo Blatinum Logo Gold Lodo Silver Lodo
conferenceand exhibitor area (Exclusive Stage) g g g
" Exhibit Space at Two Conferenciesluding
9" Employee Benefits Summit Bradeshowplus First Selection Premier Prominent Featured
AnnualBest Practice€onference
I:l Name Badges for Partneiscludng caltout ribbon
3 3 3 3
S Recognitiorat Swingingor ScholarshipsGolf Outing |Corporate Quote or
x G2 NIA&AS Y2ySé F2NI boo9 Call Out plus Platinum Logo Gold Logo Silver Logo
Titanium Logo
/ Thoughtful integration inNEEB®Glewsletters Corporate Profile, 3 Articleswith 2 Articleswith 1 Article with
(O) with shortarticles photoscaptionsand 3 Articleswith Photos& Captions |Photos& Captiony Photos& Captions
content-driven call outs Photos& Captions
Recognition in Social Mediamcludng Facebook, . .
\é Linkedin & Twitter (quarterly) Tailored Campaigr] 3 Posts 2 Posts 1 Post
E AnnualMembershipsuch asACR(Annual Corporat 15ACR 10 ACR 10ACR 5 Standard
Membership) mcludes most prgpaid program fees
Website Recognitiorieaturinglogo, link, enhanced
. ) . Plus home page
listing Resource Directory plus newsletter article call out 3 3 3
place for year
INVESTMENT $25,000 $15,000 $10,000 $7,500

Only oneTitanium sponsahip availablealso receives first right to
refusalfor following year.
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SUSAN MCGOWAN,DIRECTOR OFGLOBAL
BENEFITS AT BIOGEN, REFLECTS ON THE
IMPORTANCE OF NEEBC MEMBERSHIP FOR

THE BIOGEN TEAM:
N Y eadteryear,ourc o mp ameyldesship with -

NEEBC provesto be a solidnvestmenin our
t e asudresPDespiteherapidlychangingield of
employedenefits NEEBCprogrammingemains
timely, relevanbndd e e p . 0







